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Summary conclusions
There is a lot to be proud of in Evesham, and much
has already been achieved in the areas of inward
investment, tourism, and leisure activities. There are
many thriving small businesses in the area, some
of which are showcased in the excellent “Grow in
Wychavon” book. Businesses continue to thrive and
grow, and over £20m has been invested in Evesham
and the surrounding area by new or expanding
businesses, in the last twelve months, with the
consequential increases in employment.
This plan seeks to build on
these successes and map a
way forward for Evesham,
taking account of the
ideas and proposals from
the residents of the town.
Alongside the successes,
some areas have been
identified as ‘key priorities’
for launching Evesham
into the decades ahead and growing the town’s
prosperity. Some areas covered by these priorities
are already being addressed, but we hope this plan
will encourage further emphasis and innovation.

The key areas are:
•

The town centre and shopping experience
(32.6% of total survey responses)

•

Transport and traffic flow (including parking)
(19.4% of total survey responses)

•

Leisure amenities (13.5% of total survey
responses)

The top priority actions that can successfully set in
motion positive change are:
1. Develop a clear housing strategy for the
town within the SWDP (South Worcestershire
Development Plan) which will provide the basis
for influencing more integrated sustainable and
community sensitive development
2. Re-invigorate the Market Place and establish
pleasant town centre locations for eating indoors
and out
3. Develop a central information hub to provide easy
access to information about services, events and
activities, including voluntary and charity sectors
4. Integrate social & health care services and
increase local delivery
5. Enhance local clinical facilities to increase the
diversity of treatment that can be provided
locally, within the community, and safeguard the
community hospital
6. Develop an anti-litter strategy for the town
7. Develop a green plan for the town
8. Promote Evesham’s investment potential to
regional, national, and international markets
9. Target tourism promotion to the biggest spending
markets
10. Establish a network of cycle routes in and around
Evesham
11. Commission an independent town centre traffic
study
12. Attract a wide range of employers to offer more
diverse apprenticeship, training and career
opportunities
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T

he overall aim of the Evesham Town
Plan is “to create a vision for the
Evesham of the future, reflecting the
needs and aspirations of residents and users
of Evesham and identify the priorities for
action to help us get there.”
The Evesham Town Plan process has
provided an opportunity for the community
to share its views on Evesham now, and
how it should develop and grow. It aims
to harness everything that is different and
unique about our community and their
vision for its future. The end result is a plan
that reflects these views.

2. Purpose
2.1

A town plan differs from a neighbourhood plan
insofar as there are no conditions covering its
production, and it seeks to set out a vision and
an action plan for the whole town, covering a
wide range of issues and concerns.

2.2

Although not carrying any statutory authority,
it is nevertheless an important source of data
to inform decisions made by local authorities
and service providers. It also articulates a
community’s concerns and aspirations, and
provides a ‘rallying point’ for community
cohesion.

2.3

All town plans are community-led, but the
leadership and support of elected members will
contribute significantly to the credibility of a
plan, and demonstrate the councils’ willingness
and commitment to champion the concerns and
the vision of the community.

2.4

Nationally and locally, significant change is
taking place, both in terms of the economy
and consumer habits. Market towns throughout
the country are being challenged and there is
obvious concern and anxiety amongst residents
who see the impact on their town. Townspeople
want to see leadership that provides direction for
the town and identifies priorities for growth and
prosperity. It is vital to have a process that will
articulate a vision for the town that can lead to a
strategy for growth and inform both townspeople
and service providers.

1. Objectives
1.1
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To provide a framework within which the town’s
priorities can be addressed under the guidance
and coordination of a body led by Evesham
Town Council.

1.2

To identify those projects and actions that will
make the biggest impact on the town’s future
prosperity and well-being.

1.3

To gain the understanding and support of
business, service providers and residents in
working towards all the plan goals.

1.4

To provide a vehicle for periodic public
consultation.
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2.5

The town plan will be an influence on planning
and other decisions made on behalf of the town,
as well as providing a basis for mobilising the
community.

2.6

This town plan is an organic document that will
evolve to reflect the changing needs of our
community, as the world around it changes.

“Engagement and support for a
Town Plan is likely to result in more
active communities that are better
able to meet their own needs”

3. Priorities
3.1

In formulating priorities and actions from the
wide consultation, a number of deeply felt
concerns emerged which underpin much of what
the plan contains.

Likes

Dislikes

3.2

3.4

Conversely there are areas where people are
keen to see improvements and these are areas
which merit more attention if the aspirations in
this plan are to be fulfilled.

3.5

The main areas that fall into this category are:

Our consultations have shown that Evesham has
many assets which are appreciated and valued
by residents and visitors alike. The main things
that fall into this category are:
a) The parks and river
b) Evesham’s heritage
c) Festivals and events
d) Geographical location

3.3

There is also widespread opinion that more
could be made of these assets and that their full
potential in making Evesham a destination of
choice, as well as a great place to live, is yet to
be realised.

a) The town centre and shopping experience
b) The transport and traffic systems –
including cycling and pedestrian facilities
c) Car parking
d) The need for a strong Evesham identity
or USP.

“The challenge will be to facilitate
change whilst supporting growth”
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4. Main findings

4.4

The steering group has determined to make its
full report and associated proposals concise,
coherent and easy to read.

4.5

We have decided that it is not desirable – even
if it were possible - to print all the thousands of
ideas contained in the public survey responses
and Key Stakeholder Group (KSG) proposals.

4.6

They are all captured in the project database,
and the KSG reports themselves are in the
appendices. They have provided a rich source
of ideas and inspiration for the steering group
and will continue to do so for any future work on
behalf of the town.

Introduction
4.1

4.2

4.3
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The emerging SWDP reflects the severe
shortage of new homes and recognises that
Evesham’s population will grow significantly over
the next 20 years. Any realistic town plan must
reflect this growth. The steering group has taken
the positive view that this plan is an opportunity
to prompt careful consultation to ensure new
developments are in line with what people want.
It also acknowledges that it will bring many new
opportunities to create prosperity.
Several of the main areas of the plan are almost
exclusively determined by national government
policy, e.g.NHS provision, education and
transport.
However, these policies are implemented locally
by people who are accessible to, and work with
town, district and county councillors. The town
plan, we hope, will provide a coherent and
consistent basis for influencing decision-making
on behalf of Evesham.

“The key requirement for success is
regular and continuing dialogue,
both with decision-makers and the
community.”

Evesham Town Plan
4.7

Headline desired outcomes distilled
from responses
•

A town to be proud of with a strong identity

•

A more prosperous town that offers the
things that people want

•

A town that promotes healthy communities
and supports people’s needs

•

A town that considers its environmental
impact, sustainability and appearance

•

A town that facilitates ease of access for all

•

A cohesive community that engages with
people of all ages in the operation of the
town

Plan categories and responses
4.8

The responses to our wide ranging consultations
fell into a number of categories or ‘themes’, which
in turn gave rise to the headline outcomes. The
categories upon which the plan is based together
with the volume of response are as follows:

Housing

362

Local
economy

694

Tourism

526

Responses

Arts, leisure
and sports

1046

Community
support

477

Town centre

1964

Environment

965

Transport

1104

Health and
wellbeing

292

Young
people

302
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Arts, leisure
and sports

17.2%
of all
responses

The vision
A town offering a wide variety of cultural,
sports, leisure and social opportunities for
residents and visitors
4.9

The main areas and percentages attracting
responses within this category are:
a) Community facilities – 45%
b) Events – 18%
c) Eating out – 14%

Community facilities (45%)
4.10 There is a long list (209) of things that people
would like in the town, many of which take little
account of cost and viability, but many also have
potential to enhance the quality and prosperity
of the town centre.
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Community facilities – priority areas
•

Survey all existing community facilities to
optimise their use

•

Create a comprehensive and easily accessible
source of information for all amenities, events,
clubs and activities in the town

•

Re-open the Evesham Public Hall as part of the
re-generation of the Market Place/town centre

•

Establish a multi-purpose community arts centre
located in the middle of town and open all day
and evening

Evesham Town Plan
Events (18%)

Eating out – priority areas

4.11 The town’s summer programme got positive
comments and there is a long list of suggested
new or reintroduced events.

•

More good quality bars, cafés and restaurants in
the town and over-looking the river, for eating
indoors and out

•

More reasonably priced family restaurants in the
town

•

Promote local produce in local outlets

4.12 The priorities below are selected because:
•

They have significant potential to benefit
the town and/or

•

They exploit the town’s history and other
unique features and/or

•

They are likely to attract funding

“We need pleasant town centre
locations for eating indoors and out”

Events – priority areas
•

Evening events all year round to attract people
into the town

•

A high-quality visitor experience centre on the
Abbey site as a base for events

•

A visitor centre and visualisation exhibition on
the battle site as a basis for events

•

Investigate the potential events to supplement
existing ones

Eating out (14%)
4.13 Some favourable comments about businesses in
the town were made, but most responses were
to do with a need for better quality restaurants,
cafes and wine bars in a pleasant town centre
setting or with views of the river.
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Community
Support

6.1%
7.8%

of all
responses

The vision
To have a formal and informal network of services
which can identify, care for, and support the
physical, emotional and psychological needs of
the community, and contribute to the creation of
strong community cohesion.
4.14 The main areas and percentages attracting
responses within this category are:
a) Services – 33%
b) Hospital services – 17%
c) Amenities – 13%
d) Communications – 13%
4.15 Whilst it was felt that many of the services
currently provided under the auspices of
“community support” are good, there are a
number of areas where, with a little investment,
significant improvements could be made.

Services (33%)
4.16 Consultation results demonstrated that the
accessibility of information and services was
thought to be poorly organised. The problem of
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homelessness is likely to remain and therefore
more temporary accomodation would assist with
alleviating this issue. The need for improved
transport links will be crucial, especially to the
villages. Services which assist financially will also
be in great demand.

Services – priority areas
•

Develop a central hub to provide ready access to
information about what services are available

•

Improve broadband access

•

Improve rural transport links

•

Increase temporary and hostel accommodation
to cater for future homelessness needs

Hospital services (17%)
4.17 Concern was expressed about the loss of, or
changes to, emergency service provision and the
importance of securing the future of Evesham
Community Hospital. There was also strong
support for the creation of an A&E department
at the Community Hospital and an expansion
programme that would allow patients to be
discharged from primary care to the local facility
or to their home.
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Hospital services – priority areas

Communications (13%)

•

Continue to secure community hospital future
and expand services

•

Develop care in the community facilities

4.19 The issue of accessing information about
services, whether delivered by public, voluntary,
or charitable providers, remains a challenge

•

Better ‘joined-up’ services post discharge

•

Introduce ‘Help Your Neighbour’ schemes

•

Intergrate social and health care services and
improve out of hours GP service

“It is recognised that communities
will have a growing role to play
in developing their own support
structures,”

4.20 There was a strong desire for more community
cohesion within the town, with people of all ages
mixing and collaborating more. “If only people
would speak to each other” was a common
refrain
4.21 The development of civic pride and the general
appearance of the town and its public amenities
were thought to have an influence on community
cohesion, via a “feel-good” factor

“Concern remains about the issues
of isolation and loneliness “

Amenities (13%)
4.18 The expansion of Evesham’s population will
place pressures on infrastructure and community
facilities. Planners and developers will need to
ensure that appropriate community facilities are
designed into developments, including open
spaces, play areas and community centres. The
general appearance of the town will require more
effective enforcement of existing by-laws as well
as community effort. Small additional resources
could make a significant difference if targeted
appropriately.

Communications – priority areas
•

Improve communication channels between public
representatives and voters

•

Use social media in a positive way and to instill
local pride

•

Develop closer partnerships with schools and
parents, public sector and senior citizens groups

•

Encourage promotional events, and ensure they
are well marketed

Amenities – priority areas
•

Ensure new community centres are incorporated
into new developments

•

Establish support groups for Mums and Dads

•

Recruit volunteer teams to help tackle local “grot
spots”

•

Develop a town anti-litter policy and strategy
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Environment

15.8%
of all
responses

The vision

Appearance – priority areas

A greener, more energy efficient and self-sufficient
Evesham by 2025.

•

Develop an anti-litter strategy, and site more bins
(especially in residential areas, alleys and paths)

•

Review the regulations that define visual standards
for shops and businesses in town centre

•

Encourage creative solutions to neglected sites

4.22 ‘Environment’ means many different things to
people, and the survey responses show a wide
range of perceptions and priorities.
4.23 Whilst there are concerns about the immediate
local environment, this plan also addresses
the “green agenda” in respect of Evesham’s
environmental future. This topic is therefore
divided into:
a) The local environment (Place)
b) The ‘green’ environment (Sustainability)
4.24 The main areas and percentages attracting
responses can be divided into the following
categories:
1. Appearance – 11%
2. Public Spaces (The river/location/
landscaping) – 15.5%
3. Sustainability (a ‘greener’ Evesham) – 7%
4. Heritage – 6%

Appearance (11%)
4.25 There were some positive comments about
the town’s appearance, but many respondents
also thought there are opportunities for
improvement. There is a desire to see the care
and appearance of the town addressed through
joint public and voluntary effort.
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“The survey showed a wide range of
perceptions about what environment
means.”

Public spaces/location (15.5%)
4.26 Most of the responses about public spaces, the
riverside, the parks etc. were positive. There were
many suggestions for improving our public spaces
as leisure and visitor attractions. Suggestions were
about improved facilities in the parks, better links
between the parks and the town and generally
protecting and extending green spaces. Making
the town greener, with pleasant, quieter places to
sit and spend time also feature.

Public spaces – priority areas
•

Create new connections between the parks and
town centre

•

Reflect the quality of the parks within the town centre

•

Nurture the green spaces – large and small – in
and around the town

•

Create quiet spaces for sitting in the town

•

Prescribe better landscaping and communal
areas in new development permissions

Evesham Town Plan
Sustainability (green Evesham) (7%)
4.27 The responses revealed short term and
long term concerns. It is also notable that
environmental concerns were raised in several
other plan areas (see below).
The following key environmental priorities
were highlighted in our consultations.

Sustainability – priority areas
Produce a green plan for the town, building on
Wychavon’s Intelligently Green policy which:
•

Exploits the potential for local energy generation

•

Reduces traffic and other pollution

•

Reduces energy consumption in buildings and
public services

•

Insists on high environmental standards for
housing

•

Retro-fits existing houses for low energy
consumption

•

Promotes local growing and eating

•

Locates green recycling centres around the town

•

Creates recognition and reward schemes for local
green businesses
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Heritage (6%)
4.28 Heritage is an important aspect of the town’s
character, appeal and potential. Responses
reflected three main concerns:
1. Protecting and enhancing the town’s
built heritage
2. Revealing and promoting the town’s
history and historical heritage
3. Protecting the area’s horticultural history
and heritage

Heritage – priority areas
•

Create a local listing of important buildings

•

Ensure preservation of old orchards and fruit
species

•

Celebrate growing history and traditions in and
around the town

•

Reveal and present the Abbey – archaeological
dig, visitor centre, etc.

•

Bell Tower: provide access to top for view/
income

Growth (6%)
4.29 This subject is covered extensively in the
Housing KSG proposals, but here links
growth to aspects of town development, both
economic and physical:
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•

Growth vs. no more growth/brown-field
sites

•

Protection of historic/conservation areas

•

Protect orchards, flood plains/open spaces

Evesham Town Plan

Health and
wellbeing

5.9%

of all
responses

The vision

Health and emergency services

The provision of high-quality, easily accessible
medical and health services and an environment
in which people are informed and encouraged to
keep healthy and fit.

4.31 Approximately half of the responses in this
category concerned the retention of the
Community Hospital and local emergency
services.

4.30 The responses can be organised into three
broad categories:

Health and emergency services –
priority areas

1. Health and emergency services (40.6%)
2. General public health (20%)
3. Public behaviour and safety (20%)

•

Retain and develop the community hospital

•

Enhance community hospital facilities, increase
the range of local treatment and reduce bed
occupation pressures at Acute Trusts

•

Improve access to out of hours GP service

•

Develop support services for people in their
homes
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Public Health

Public behaviour and safety

4.32 The general perception among respondents
regarding public health was that it is fast
deteriorating – obesity, poor diet, lack of
exercise, drug and alcohol abuse all featured in
responses.

4.33 Although Evesham is seen as a safe town, some
26% of responses were on this topic. A level
of concern exists about scruffiness, rowdiness,
antisocial behaviour and personal safety
generally.

General public health –
priority areas

Public behaviour and safety –
priority areas

•

•

Better lighting of paths and public areas

•

Closer monitoring of pub management control
and licences

•

Restrictions on drinking in the parks and streets.

•

Establishing improved liaison between
community and police

•

Encourage families to visit town in evenings

Better co-operation between health
professionals, schools, shops etc. in health
education/information

•

Better publicity and promotion of local exercise
and activity groups

•

Promotion of out door events, walking, cycling
etc.

•

Explore the potential for delivering integrated
rehab services locally
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Housing

5.7%

of all
responses

The vision
A town that provides for people at every stage
of their lives a range of appropriately designed,
attractive, environmentally-sound housing set in
quality spaces with easy access to the town centre.

SWDP
4.34 At the time of writing, the South Worcestershire
Development Plan (SWDP) for the period up to
2030 has been under review by the Planning
Inspector and, while we await the final details, it
is clear that significant new housing development
will take place in Wychavon over the next decade
or two. The national pressure for an acceleration of
house building after decades of under-investment
is reflected in the inspector’s requirement for a
significant increase in the number of new homes
proposed. Wychavon’s population was forecast by
the Office for National Statistics to grow by 5.9%
between 2011 and 2021. For Evesham, this meant
growth from 23,428 (2011 census) to 24,810 by
2021. However, the town’s recent and planned
growth is now likely to result in this forecast being
exceeded well before 2021.

4.35 The three priorities arising from consultations were:
1. Housing growth (63.4%)
2. Housing design (12.8%)
3. Affordable housing (12.3%)

Housing growth – main priorities
•

more integrated and community-sensitive
development
•

Protect the character of the town and the
immediate Vale

•

Services and infrastructure should be developed
in parallel with population growth

•

Empty premises in the town and brown-field sites
should be used for new homes

Housing design – main priorities
•

New developments should be well designed for
community living and access to the town

•

Planning approval should seek to require new
homes to meet best practicable environmental
standards

•

Explore ways to attract socially- and
environmentally-sensitive developers

“House building has fallen behind
population growth.”

Affordable housing –
main priorities
•

Better matching of new homes to community
needs – affordable starter homes, young singles,
homes for the elderly etc.

•

More social housing

•

More affordable rental property

Develop a clear strategy for the town within the
SWDP which provides the basis for influencing
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Local
economy

11.5%
of all
responses

The vision
To create the conditions for a thriving local
economy through increased inward investment,
job creation, improved accessibility and growth.
4.36 It is clear from the data that the retail mix and
quality was causing the greatest concern,
together with business rates, rent levels, future
employment prospects and the quality of the
market. These issues inevitably crop up under
several other themes in this plan, but the priorities
outlined below attempt to deal directly with the
local economic issues detailed by respondents.
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Many of the priorities contributed to the local
economy are also contained in the chapters
covering transport, tourism and town centre.
4.37 The priority areas identified were:
1. Growth and inward investment
2. Employment and skills
4.38 All other themes in this plan contribute to the
local economy to a greater or lesser extent.
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Growth and inward investment –
priority areas

Employment and skills –
priority areas

•

•

Encourage local businesses to consider and
identify skills they will need

•

Promote closer links between businesses and
training providers

•

Raise community awareness of current and
future opportunities

•

Encourage closer links between schools and
local employers

•

Explore the feasibility of providing greater
incentives for new and existing local small
businesses
Continue to expand the local industrial
capacity in partnership with Wychavon District
Council

•

Improve and retain the Charter Market offer

•

Explore additional ways to help with the
promotion of small local businesses

•

Provide opportunities for ‘seed’ businesses

•

Encourage innovation and new enterprise with
competition and reward

•

Involve landlords in sharing the vision

•

Promote Evesham’s investment potential to
regional, national, and international markets

•

Lobby for a fairer system of business rates

•

Encourage a ‘buy local’ culture

“We need local jobs for local
people”
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Tourism

8.5%

of all
responses

The vision
Evesham as a tourist destination of choice for
home and overseas visitors to The Cotswolds
and The Vale
4.39 Tourism is perceived as a primary
economic opportunity by respondents with
approximately 9% of all responses being
tourism related. Tourism also has some
commonality with other Town Plan themes,
particularly with arts, leisure and sports, local
economy and town centre… where tourism
activities contribute to Evesham’s economic
viability.
4.40 The top four priorities attracting comment
were:
1. Heritage (22.7%)
2. Marketing (38.4%)
3. Events (20.5%)
4. Amenities (7.4%)

“Evesham is the third most popular
destination in Worcestershire... let’s
make it No. 1”
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Heritage – priority areas

Events – priority areas

•

•

Explore and develop ‘Agritourism’

•

Explore the potential for religous and
‘supernatural’ tourism

•

Re-establish the Evesham Carnival

•

Link all historic sites of interest with a single trail
booklet
Adopt a Conservation Management Plan for the
Abbey site and promote

•

Create a Battle of Evesham visitor attraction

•

Expand the provision of guided tours of historic
attractions

Amenities – priority areas

•

Improve and raise the profile of the Almonry
Museum

•

Create better physical links between Evesham
Country Park and Evesham Town Centre

•

More catered and self-catered accommodation

•

Address antisocial behaviour in riverside and
town centre locations

Marketing – priority areas
•

Make better use of signage and banners to
identify attractions and promote events

•

•

Target tourism promotion activity to higher
spending visitors

Improve the look of historic buildings in our
conservation areas

•

•

Provide a central online database of all local
accommodation

Improve the quality
of the public realm
in the Market Place

•

Ensure that events and festivals are promoted
locally, regionally, nationally and internationally

•

Develop the network of existing cycle routes and
promote Evesham as a centre for cycle tourism

•

Promote Evesham’s attractions to boaters
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Town
centre

32.6%
of all
responses

The vision
A prosperous and attractive town centre that is
a destination of choice.
4.41 The key outcome arising from our
consultations is to make the town centre a
destination for residents and visitors. Many
suggestions on how this might be achieved
are contained in the plan appendices, but
the main plan sets out the priority areas to
be addressed. The responses in regard to
Evesham Town Centre constituted 32.6% of all
comments made. Within that percentage, the
top priorities appeared as follows:
1. Shops and shopping experience (54.7%)
2. Business costs (9.3%)
3. Parking (9.9%)
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4.42 Essentially, the economic shockwave exposed
in the starkest manner the underlying forces
of change which had been reconfiguring
town centres and high streets for much of the
previous decade.
That is to say:
a) The significant effects of the progressive
rise of online sales
b) The impact of competition from out-oftown retail development
c) A wider shift to what has been termed
‘convenience culture’
4.43 Despite the challenges of out-of-town and
online retailing, our evidence suggests that
the majority of town centre users still continue
to favour the High Street and town centres
as main shopping destinations for health,
beauty and personal care, leisure, professional
services and for top-up grocery shopping.

Evesham Town Plan

“People more and more see the
value of leisure spaces”
“It will be necessary to reassess
what determines town centre
attractiveness ... as places of social,
community and cultural economies,
and not merely as shopping
destinations.”

Town Centre – priority areas
•

Encourage the redevelopment of the Riverside
Shopping Centre

•

Develop the Market Place as a leisure destination
* (see above)

•

Introduce a parking system which encourages
town centre use and dwell time

•

Encourage targeted investment to develop an
appropriate retail mix

•

Provide better signage within and around the
town centre

•

Develop a more user friendly traffic system

4.44 It is clear from our consultations and other data
regarding retail mix that The Market Place is
central to any regeneration or recovery in the
town centre. It is also clear that whilst shoppers
value range and diversity of offer, they also, and
increasingly, value convenience.
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Transport

18.2%
of all
responses

The vision
To create a more accessible town for all through
improved traffic systems, integrated transport
services and a safer environment for pedestrians
and cyclists.
4.45 Transport covers a large area of interest within
the town plan. Although Evesham is well
located within the national transport network,
with easy access to motorway and direct train
services to London, the evidence suggests that
both visitors and residents would benefit from
the development and enhancement of systems
and existing local networks, which would make
access to and around the town easier and
safer. Concern was also expressed about the
levels of carbon emissions and the need to
reduce car usage.
4.46 The main areas and percentages attracting
responses can be divided into the following
categories:
1. Parking (23.6%)
2. Traffic flow (19.4%)
3. Cycling (19.6%)
4. Public transport (16.9%)
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4.47 There was clear dissatisfaction with the parking
arrangements in the town, particularly the
layout of the diagonal parking in High Street
and Vine Street and the provision of disabled
parking places. Much of the comment was
predicated on the assumption that low car
parking prices would attract footfall and
bring success to the town centre. There is
no evidence to support this in all the studies
undertaken.

Parking – priority actions
•

Undertake a policy review of car parking
strategy and charges and consider changes to
the layout of on-street parking

4.48 There were many comments about traffic
congestion and the existing one-way traffic
system in Evesham was considered very
unsatisfactory. There are numerous ideas as to
solutions, some may be practical and others
may not. However, an independent study
would, we believe, serve as a benchmark for
action and inform statutory decision makers.

Evesham Town Plan
With little effort and investment, significant
improvements could be made in this area.

“throughout Evesham getting
around on cycle or foot can be
difficult”

Cycling – priority actions

Traffic flow – priority actions
•

Reduce speed limit through town to 20mph

•

Commission an independent traffic study for
town centre

•

Make provision for and safeguard an extension
of the Evesham ring road around the south
west side of the town to connect the A46 and
the B4084 and consider dualling the ring road

4.49 There was strong evidence that cyclists felt
poorly served by the existing infrastructure
and there was similar evidence that residents
wished to see improved facilities. There
is a desire for an overall plan for making
Evesham safe and more accessible to cyclists,
pedestrians and mobility scooter users. It was
generally felt that throughout Evesham getting
around on cycle or foot can be difficult,
with little provision made to encourage
cycle use and, therefore, reduce car usage.

•

New footbridge and cycle crossing points over
the river

•

A network of well signed cycle routes and
footpaths

•

Provide a safer environment for pedestrians,
particularly, by-pass crossings

•

Revive the Vale of Evesham cycling forum

•

Change hearts and minds to see every road as
a cycle route and respect all users

4.50 Concern was evident in regard to the public
transport service provision for the rural areas.

Public transport – priority actions
•

Facilitate reduced car usage

•

Develop an integrated transport hub
with integrated ticketing arrangements

•

Establish a bus users group

•

Timetable information
to be more accessible
to passengers
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Young
people

5%

of all
responses

The vision
A town that provides for the needs and
aspirations of its young people.
4.51 The most frequent comments regarding
young people concerned a perceived need
to engage them more in the town in various
ways, to address their health and well-being
needs in a more coordinated way, and to
provide better employment guidance and
opportunities.
4.52 The main areas and percentages attracting
responses can be divided into the following
categories:
1. Activities and leisure (63.3%)
2. Education (17.5%)
3. Consultation (5.9%)
4.53 While many of the ideas look like expensive
‘nice to have’ items – a bowling alley, an ice
rink - they reflect a wide-spread desire for
more leisure and social interaction for young
people and families in the town, as well as in
smaller, local community spaces

Activities and leisure – priority areas
•
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Town centre development to include social
spaces and facilities to attract families and
young people

•

Evesham Town Plan
•

Encourage and support more youth groups/
clubs in the town

•

Develop community projects with young
people to provide leisure facilities

4.54 There were many positive comments about
local education and children’s provision. The
main areas for suggestions were the health
and well-being of young people, provision
of advice and support, training and careers
advice and employment opportunities.

4.55 Several ideas were put forward for involving
young people more in the life of the town.
These included projects in the town supervised
by schools, youth groups and the town
council, community recognition events, and
systematic consultation arrangements.
4.56 The general feeling is that action is needed
to engage and involve young people and
develop a wider positive sense of ownership
and responsibility.

Education – priority areas

Consult young people
– priority areas

•

Develop liaison between schools and relevant
services in providing advice and support
for young people and families at a suitable
location in the town

•

Link school and college student councils and
local WCC Youth Reps to the town council

•

•

Encourage school links with local employers to
inform young people about training and career
options

Observer status and/or occasional
representation on the town council

•

Consult young people about the future
development of the town

•

Attract a wider range of employers to the town
to offer more and better employment options

•

Involve young people in projects in the town

•

Introduce Civic Awards for young people
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